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Regional Economic Development Organization
200+ private sector investors

Government partners include JAA, JAXPORT, JEA,
JTA, WorkSource, seven county partners

$3.1 million annual budget
4™ year of Cornerstone |V 5-year funding campaign

15 Professional Staff in the areas of Business
Development, Business Expansion, Foreign Direct
Investment, Workforce Development, Marketing and
Government Advocacy
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Cornerstone Hlstory *

= 1990: Jacksonville Chamber launches major funding
program and charters Cornerstone | as the Chamber’s
Economic Development arm

= 1994: Clay County Committee of 100 petitions to join
Cornerstone creating a “Partnership.” Initial focus is to
establish Jacksonville Metro Area as a brand name
market for business location

= 1995: Jacksonville Chamber charters Cornerstone lI-
second major 5 year funding program

= 1996-2000: Other neighboring Northeast Florida
counties petition and join Partnership

= 2000: Cornerstone llI-third 5 year funding program put
in place. Flagler County petitions to join Partnership

== - 2005: Flagler County admitted to Partnership.
M = 2006: Cornerstone IV funding program launched
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Why Do Economlc Development?
Increase Wealth of a Region

Grow the Economic “Pie”
Ensure Jobs for Our Citizens
Expand the Tax Base
Improve the Quality of Life

Ensure Our Economic Future
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wWhy Do ED Regionally?
+ Partners vs. Competitors

+ More Resources

+ Creates Efficiencies
+ Combined Research
+ Prospects Demand It

+ More Opportunity for First Coast
Counties
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How Do .

1. Develop a Vision and a Plan
2. Target Industries with High Potential

3. Aggressively Market Region

4. Provide Expansion Assistance to Existing
Businesses

Recruit New Companies/Jobs

6. Use Local and State Resources as
Necessary to Achieve Results

7. Expand International Trade
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Recrmtment
Sources of Leads:

+ Advertising and Promotion

+ Direct Contact (Sales and Marketing Missions)
+ Site Consultants

+ Enterprise Florida

+ Local Business Referrals

JACKSONVILLE
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Busmess MISSIOnS Conferences
& Trade Shows

m CoreNet Global
m Industrial Asset Management Council (IAMC)

where the future

m Sales Missions — Domestic and International
m Site Consultant Events

m Targeted Industry Trade Shows

m Familiarization Tours
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Every
Project
Starts
with
Regional
Approach

Northeast
Florida

Jacksonville & Northeast

Intermodal Transportation System
Young, Dynamic Workforce
Central to Southeastern Markets
Growing Manufacturing and Distribution
Center

Moderate Climate

Minimal Hurricane Exposure

Southern Coastal Lifestyle
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Jacksonville ' North
Florida Metro Area
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east

First Coast
Jacksonville

Jacksonville Metro Area Counties
M gaker

Dclay

M puyaliacksonville
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The First Coast’s Protected
Location

Storm
Diverted

m Storm Protection from
Gulf Stream and

Recurvature Effect \
= Statistically the \ p:;g;:.m
LEAST Likely Place |
for a Hurricane on the
East or Gulf Coasts >
°y

= Only One Hurricane in
Recorded History
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Marketing Tactics

m Advertising

= \Web/Interactive
m Collateral
N
n

Direct Marketing
Public Relations

Jacksonville Proved It Was -
A Super Site For Super Bowl XXXIX. :

“Good Reviews For Bowl Hos “lacksonville Polishes Imag
icksonville Put On Successful Slmu As World Drops |“ it

s i (O, 1AM

“Host City Turns From

Unllke to Super” | ==
“How Jacksonville Made e i A7) Croxmee
The Big T"lme o i
irmingham Hems. 368 w“w . . - Lestsiem T
ACKSONVILLE GETS =
SUPER-ST

“City Is Super l"l !.!.s...g‘."" \.}'a!” = e r— . s o

sast Flondal Osr seven-County regon
2= e relocating and axpanding

companies. ¥ your Comgany 13 Coasdenng 2 mave or axpansion

dachustrite sbould be on your sho kL

“Super Bowl Puts Town On The Map

“Small w[)nder“ And In The Big Imigut

Tampa Bt 27171 Lo Angstes Tisnes,
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DATA CENTER HEWS ant | wraUESTATE | wuOMER revinowmreT | womEromcr | LIVING WENE

BUSINESS ENVIRONMENT

Daybreak on Jacksonville

“Fealured Story
WELCOME
Siekinonlil: Americd's | agintics ‘Welcome to Jacksonville and Northeast Floridal Our seven-county region
. B e S S SiS,
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SITE SELECTOR NORTHEAST FLORIDA - DRIVING THE ECONOMYS"
. o e S0 Juie W s .
— DATA CENTER
Loam mom about ewilie and Morheast Florida The Data Center mbled for site consultants, tesearchers and
atbers wh wand infarmation on Floeds's First Coust
RANKINGS i
Home 1o he Scetheast's langest modam and contemporary art museum, endie
beautifl besches and sparkling, lrnshatent waters, culersl gusuts Bom cool ju Bk
Clubs, and 3 remarkable conceration of high-and and sihnicaty dwerse mstaurans,
Jacksanvite and Mee Fleeds cfer it of Flenda, with manelous
mwals, Hamboyant wshibs, pracubd lar -
Eapenence Jecksomile from el angles by mewsng some of the amea's wilual tows. Select & wirtual tow and chek and drag
~ e cumar 1o mave the image display
LINKS
+ Realonal Partier Couintles
« Public Schisaks
CORANERSTONE .
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Research

« Demographics/Labor

+ Buildings/Real Estate

+ Targeted Industries

+ Specific Prospect Needs

+ Software for Prospect Management
Website
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Labor Force Availability Report 2004

Orange Park

Clay County

Phione (604) 204-3202

7

2004 Labor Force by Zone: L

20 Minutes (green) = 323,725
40 Minutes (yellow) = 616,586
60 Minutes (red) = 744,809
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Web-Based Sites & Buildi

Database

File Edit ‘iew Favorites Tools Help

GBack v = v @) @] 4| @Gearch [ifFavoites EfMeda 4| B S

Address I@ hittp: £4216.199.61.61/defaultH ome_asp
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COMMER(

mfr_'r:rm' to Jacksonville and Northeast

Search for Offi

n oy o ST s », hensive
Florida's most eurrent and comprehensive Search for Indy

list of Commercial Real Estate encompassing Search for De

Office Space, Industrial Space, and Find Real Esta{

O 0O 0 0 O

NAIOP Membe

Development Sites. Our database is

continiously updated in real time, so visit

This property da
Cornerstone Divisic
Commerce, the N
National Associatio
(NAIOP) and The Ja

offen as new properties become available

on a daily basis.

e

Jacksonvi
NOY LY o []
N COMMERCIAL REAL E

NASSAU

County

STATE

Industrial Space

Industrial Space search results : g
* SparemearEr Y o o < qriaiop
To search for properties throughout the Northeast Florida Region, please click here. P Fra
*our search " properties in ( nassau county) '
bl ¢ Y THE BUSINESS JOURNAL
Property Matches BRINT THIS LISTING o -
[selectall  Send Email Print © Home
Gross Avail. Year Last Clear Truck searchiEoy
Select ilding  Contact/Broker Sale/Lease sq.ft. sq.ft. built reno. hoht Rail doors Sprinklers Office Space
Search For
Nassau Nassau County  Lease 300,000 120,000 - - 35 Rail 12 wet © Industrial
County AGING Economic only on Space
ITY  Development site
[} r)  Board Search For
- Steve Risck Development
904-225-6678 Siies
% © harop
Members Area
Hassau OldDifle  Colliers Tale 22,567 22,987 1967 1971 14 MNo 1
County Highwd N, Dickinson only Rail
0 Ronald Mcvay
(904)356-1206
Highu.
Nassau Banne Colliers Lease/Sale 19,204 19,204 1925 - - No 1
s, County Impreffions Dickinson Rail
O 5 Nassafl- Bob Selton
115 2@ st (904)355-1206
Hassau ne  Colliers Zale 14,005 14,005 2000 - - Mo 1
County Dickinsan only Rail

Bob Selton
(904)356-1206

[selectall  send Email Print

PRINT THIS LISTING

To email praperty information, sheckhe desired property recors(s) and click on "Send Email® optian.

To print property infor maticn, cheek the desired property recard| click on "Frint" option
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Access to Prospect
Management Database

Inc. - Prospect 977 of 2382]

|-i|'EiIa Edit View Search E-mal Query Tools Bun Window Help =0

alale| (=@ 2|| aledmlal| 2]

0o 0= e 2 e 3 = |

Prospect Name IFiShman & Tobin, Inc. Prospect ID Number  |00000000010159

Project Code Name |Fi5h Managing Partner IJEE j Other ID # II]]-I]I]] 56
Access |hLL j Project Manager/ IDECLRNﬁR j

Co-Managers

131345044 I ‘I’

Prospect |Pmspec1 Statistics' Economic Impactl Site/Facility Fleq'ls' Utility Flequirementsl Sales Strategyl Current Activilyl Alerts | Audit |

Fj ¥ Confidentiality Requested by Prospect

Prospect Name  [Fishman & Tobin, Inc.
[prospect security) ¥ Request on File

Project Code Mame IFish
Business Description

|Appare| wrhsg. for boys outer garm

Project Description

Prospect Source 1 |Direct Contact | [Reaitor =
Local realtor nesds assistance
with labor rates and general
Py t S 2 |Direct Contact - Compan - incentives for a port-related
fospeEt Saulee I J I pany J privately held apparsl warshou

=ing client. GA and SC also un

j I j der consideration. Co. is purc
hazing a company and cresting
this demand

]

Prospect Source 3 |

Contact | To-Do | Activity Log| Economic Impact Delaill Site/Facility Detail' Utility Detail' Related Documents'

1' —I Contact Type I Pri Contact I Company | First I Last | Phone I Cell I Email |
1 |Dlher |p |F|shman & Tobin, Inc. ‘Marwn |\N’alker |[5EI4]2'\ 5-6403 |5EI4-2'\ 56394 |Mwa|kar@hshmantobld
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International
Trade
Development &
Foreign Direct
Investment
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Targeted Industries
m Headquarters

= Information Technology

m Life Sciences

m Finance & Insurance Services
m Distribution & Logistics

m Aviation & Aerospace

m Advanced Manufacturing
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Cornerstone IV Results
(2006—present)

= Total new regional direct job creation in

102 projects

high wage/ targeted industry 11,808 jobs
companies
= Total regional capital investment $1.1 billion

= Announcements and new jobs created
In regional partner counties

21 companies
2,375 jobs
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= Percent new & retained jobs in
targeted industry clusters

95%
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Partner Outreach and Advocacy

m Host several Regional Economic Development
Forums during the year to educate and involve
regional elected officials and business leaders
In economic development issues.

= Hold quarterly investor luncheons on various
topics related to economic development.

Lobby at the local, state and federal level on
regional economic development issues.

JACKSONVILLE
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